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Product-led
Product-focused

Assume product
is desireable

Marketing function
Information
Build show awareness

Marketing resources
Low resources
Low status

Audience knowledge
Irrelevant






Product-led
Product-focused

Assume product
is desireable

Marketing function
Information
Build show awareness

Marketing resources
Low resources
Low status

Audience knowledge
Irrelevant

80s

Product-led
Selling-focused

Product won't sell
without substantial effort

Marketing function
Sell benefits
Build brand awareness
Subscription and sponsorship

Marketing resources
Comunications budgets
Tactical management status

Audience knowledge
Best places to advertise
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Product-led Product-led Product-led
Product-focused Selling-focused Marketing-focused
Assume product Product won't sell Programming constrained
is desireable without substantial effort by known demand
Marketing function Marketing function Marketing function
Information Sell benefits Efficient communication
Build show awareness Build brand awareness Box office systems
Subscription and sponsorship Build brand loyalty
Marketing resources Marketing resources Marketing resources
Low resources Comunications budgets Research/data budgets
Low status Tactical management status  Strategic management status
Audience knowledge Audience knowledge Audience knowledge
Irrelevant Best places to advertise Profile and behaviour of

existing market
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E'll'! “ 3 http: / fwww.persil.com/scrapbook/OurCampaignKeyFacts.aspx ¢ [ Qr Google

Our campaign *» Home » every child has the right » Our campalgn key facts

Tips for mums *

Scrapbook *

every

child has=
the right to

Researching childheed - the facts e v e
As part of our campaign, we have conducted a global survey on childhood - *Giving child play outside?
our Children the Right to be Children: A Mother's Perspective”. By listening to your O Never

Tr)l Persﬂ - opinions as Mums in the UK, we have tried to understand a mother's hopes and () 1-2 times a week
concerns for a child growing up today. Because we believe this research into ) 3-5times a week

& childhood is so important, we've produced a white paper and listed our key findings ; :
3'““"&'"*3“}' *| " below to share with you what other Mums around the UK told us. ¢ O 67 tmes aweek

Vital statistics — key findings:

1. 75% believe society has lost sight of the importance of play in a childs learning
process.
. B5% commented that children today grow up too fast.

. T1% worry that without social play a child's ability to interact with cthers is
compromised.

. 40% wvoiced concerns that children are missing cut on childhood.

. 71% thought their children frequently spent time watching television.

. T2% agreed that getting dirty as a result of play was gooed for children.
. B9% wanted to protect their children's right to childhood.

. T6% said their greatest hope would be for children and parents to spend more
time together.

. 7TB% associated increasing levels of childhood obesity with fewer hours at play.
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every child has the right =

Our campaign #

Playday *

Our campaign key facts » (-8

Tips for mums *

Scrapbook »

Dirt Is Good *

Thirty Three Things *

Sign up for Persil news »

1 B

" ﬂe|uJ Im Its

Try Persil
small & migHy

TiPS FOI' mums

Home » every child has the right » Tips for mums

Paste pictures, clipart
and paint in your T L

Ghim it whif... online scrapbook! = -T o

=
@

To give you some inspiration we've come up with lets of ideas to help you encourage
yeour child to play. There are five secticns — Play, Explore, Imagine, Experiment and
Create - crammed full with really fun but simple activity tips. It's easy to get things
underway, just have a flick through the tips pages with your child and pick an idea
together!

. EXPERIMENT

w PLAY | _ EXPLORE ‘ . CREATE ‘. IMAGINE

avery child has the right to explore
When children are allowed to explore they expand their horizons

through
discovery. The fresh air, physical activity and adventure are also good for a child's 4
alkround development and independence. N L el

Nature detective
Shipwrecked
Listen carefully
Home Sweet Home
Memory maps

Bug about
Under A Rock

How often does your
child play outside?
ONB’VBf

() 1-2 times a week
) 3-5 times a wesk
() 87 times a week

Treasure hunt

Natural ruler

- R IR A &

Animal tracks

&

Nature detective
Why don't you b a nature ve and hunt for some interesting
leaves, insects, flowers or animal prints next time you're in the park?

Virtual scrapbook tip Rt s e
Keep a record of your discoveries by trying to sketch the things you saw.

Shipwrecked
How about having a game
garden's a dasart is

of make-believe ‘Shipwreck!’? Pretend the
mquag)udspmmmksasmrbrmpmtect




E'll'! “ A http:/ jwww.persil.com/scrapbook/ TipsForMums.aspx#nature & | [ Q persil dirt is good [+)

Virtual serapbook tip
If you're lucky encugh to find something, take a phote and share it online.

Memory maps
‘When you're in the park why not go off exploring with a friend? When you're
heme and dry, see if you can draw a map of the park from memory. .

Virtual serapbook tip
Draw your map online.

Bug about

Try lying down on the: grass and looking rﬁ‘y closely at the ground for
insacts. See how marqr different insects yu.rw'uw.rm and Ifynu know any
of thieir names.

Virtual scrapbook ﬁ :
Why not draw some different bugs?.

Under A Rock

Have you ever wondered mnﬂlﬁhe hidden under a rock? Why not find
a rock you'll be able to pick up and take a peek at the creepy-crawlies
underneath?!

Treasure hunt

How about pretending to be a pirate and going on a treasure hunt? Ask Mum
if she will hide something in the house or garden and give you some
swashbuckling clues so you can discover the booty!

Natural ruler

If you want to look at the world in a different way, you could make what's
called a 'natural ruler'. What you need to do is find some natural objects and
measure them on a piece of card. For example, if you find a leaf, measure it
and label the mark you made on your cardboard strip, leaf’. When you've
found a few objects and marked them on the card, you'll have made your
‘natural ruler’!

Animal tracks

When it's been raining, why not put your wellies on and go for a sgquelchy
walk? See if you can find any footprints from animals, birds, or people in the
mud? If you can't see any, have a look for other signs that animals may
have passed by, for example are there any feathers around?
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AUDIENCE FOCUS

Outcome-oriented

Inter-disciplinary Insight-guided

Interactively-

Brand-driven engaged

Vision-led Personalised
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AUDIENCE FOCUS
Outcome-
oriented

Inter-

disciplinary, Insight-guided

Interactively-

Brand-driven engaged

Vision-le ersonalised



























